[image: image1.jpg]~ MARCH 2021

42nd Trade Show
eXP I s [
and Coffee World .

Digital Edition

Sfgep

ORGANIZED BY:

ITALIAN EXHIBITION GROUP b m
g e futre 00000




Press Release
(English translation)
(ITALY) FROM SIGEP EXP CONFIDENCE IN THE DESSERT AND COFFEE OUT-OF-HOME MARKET
Awaiting the live edition in January 2022 at Rimini expo centre, Italian Exhibition Group kept the relationship with foodservice alive via its digital platform. The figures are clear: 250 exhibitors taking part, 25% of the trade members from 136 foreign countries. 268 buyers from 60 countries met the companies, resulting in 2,500 meetings and 1,250 hours of web connection 

Rimini (Italy), 18th March 2021 – Sigep Exp, the all-digital edition of the Italian Exhibition Group expo dedicated to artisan gelato, pastry and bakery and the coffee world, ended yesterday. An edition organized and staged completely on a digital platform, while awaiting the great appointment in January 2022, once more live at Rimini expo centre (Italy). The objectives achieved were those that the out-of-home community requested to ensure continuity for the market of products and technology of the four supply chains and anticipate the prospects of evolution of the markets, with a great international profile. 
The figures are clear: thanks to 250 exhibitors taking part on the digital platform, the organization of IEG and the cooperation with ITA Italian Trade Agency and the Ministry of Foreign  Affairs and International Cooperation, this year Sigep hosted 300 events (42 under the Sigep banner), which generated 25,000 streaming views. 25% of the trade members were from 136 foreign countries (in particular Germany, Spain, France, Brazil and the United States). On the IEG My Agenda platform, 268 buyers from 60 countries met the companies, with 2,500 meetings in 3 days and 1,250 hours of web connection covering every time zone, thanks to the assistance of a task force deployed by IEG, with its network of regional advisors, and ITA Italian Trade Agency, which involved 30 of its offices worldwide. Networking was held in 10 different languages. A total of 5,000 contacts and approximately 10,000 messages exchanged. Moreover, almost 24 million media contacts reached in the three days of the event, 138 journalists accredited and 750,000 unique users making contact via the social channels with the Sigep brand during the days on which the platform was open.
A combination of competence and relations ability that generated a lever for the market able to reinforce the commercial networking, the presentation of new products and the sense of belonging of a sector that has never stopped creating and  experimenting a strategy for coming through the pandemic crisis.
Vision Plaza and Sigep Lab inspired the professionals connected from all over the world with market analyses - along with the sector’s experts, such as the authoritative international ones from NPD Group - and case histories on one hand, and with in-depth coverage of technologies and product preparation techniques on the other. Artisan gelato confirms its attitude to meet consumers’ requirement for healthy food with excellent ingredients, always continually experimenting and to the fore on the international front with the perspective of arriving at true collections of seasonal flavours. Pastry indicates the need for continual training and cultural refinement, to find its place in the high-end foodservice system, as well as in neighbourhood companies. Bakery transforms the ancestral tradition of yeast into contemporaneity, even in desserts for special occasions, in a combination with cakes and the hundreds of regional variations of bread. In specialty niches, Coffee has found the new channel for making contact with clients. Packaging, communication, social media, sales channels and couriers for delivery round off the Horeca 4.0 ecosystem outlined at Sigep Exp. A result achieved by the work carried out with CAST Alimenti, Association of Italian Gelato Makers, Academy of Italian Master Pastry Chefs, Conpait, the Organizing Committee of the Gelato World Cup, Specialty Coffee Association Italy and Richemont Club Italy, as well as the long-lasting collaboration with the key periodicals, such as Bargiornale, Dolcesalato, Italian Gourmet, Pasticceria Internazionale and Punto IT.
The next appointment with Sigep will be live, at Italian Exhibition Group’s Rimini expo centre, from 22nd to 26th January 2022.
All the Sigep Expo press releases are available in the media room of the https://en.sigep.it web site 
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Italian Exhibition Group (IEG), listed on the Screen-based Share Market (MTA) organised and managed by Borsa Italiana S.p.A., is a leader in Italy in the organisation of trade fairs and one of the main operators in the trade fair and conference sector at European level, with structures in Rimini and Vicenza, as well as further sites in Milan and Arezzo. The IEG Group is notable in the organisation of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality and Lifestyle; Wellness, Sport and Leisure; Green & Technology. In the last few years, IEG started a significant expansion process abroad, also through the conclusion of joint ventures with local operators (for example, in the United States, Arab Emirates and in China). IEG closed the 2019 financial year with consolidated total revenues of € 178.6 million, an EBITDA of € 41.9 million and a consolidated net profit of € 12.6 million. In 2019, IEG totalled 48 organised or hosted fairs and 190 conferences. www.iegexpo.it 
This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.
